
 19March/April 2017

certi� cation (see sidebar). And despite their concerns about 
the programs’ potential effects on their bottom line, Johnson, 
Eveland and Ludwig admit they’re not jumping ship.

“I honestly think it will pay off in the long-run, even if 
maybe not in the short-run,” Johnson says. He’s in the process 
of adding certi� cations from Honda, Audi and Volkswagen. 
However, his ROI on Ford certi� cation is still lagging behind. 
“There are just not that many [aluminum] Ford trucks yet. But 
there will be. Our area is rural, and there are more trucks and 
SUVs in our county than there are cars. So sooner or later, I’ll 
get that investment back.”

Eveland also says that he appreciates more manufacturers 
synching up their equipment mandates with other OEMs or 
offering more options that meet the programs’ equipment 
requirements. “That helps,” he says.

But Ludwig wants to see more states follow Rhode Island’s 
lead in requiring insurers to determine a second labor rate 
for shops meeting the higher level of training and equip-
ment shop certi� cation requires. And though he’d prefer 
a faster rate-of-return on his investment, he’s bullish on 
OEM certi� cations. 

“I still strongly believe it’s the wave of 
the future,” he says.  

Jon Yoswick is a freelance writer based in Portland, 
Ore., He has been writing about the automotive in-
dustry since 1988, and is also the editor of the weekly 
CRASH Network (CrashNetwork.com). You can 
contact him at jyoswick@SpiritOne.com.

for Toyota Motor Sales U.S.A. “We want the value of sending 
your guys to far outweigh the cost.”

Shops Remain Optimistic
It’s important to note that the majority of certi� ed shops 

seem cautiously upbeat about recouping their investment in 

Opinions mixed on aluminum certifi cation
A recent industry survey found that most collision 

repairers are somewhat satisfi ed about the prospects 
for a return on their investment in OEM aluminum 
repair certifi cation.

Of 244 aluminum-certifi ed shops that responded to 
the question on a “Who Pays for What?” survey this past 
fall, 13 percent said they felt “great” about what they see 
as “clearly a smart investment.” But 4 percent said they 
wished they hadn’t bothered, “at least when we did.”

The bulk of those who completed the survey chose 
responses somewhere in between. One-in-four, for example, 
said they were feeling “OK” about OEM aluminum certifi ca-
tion but had some “concern about recouping the invest-
ment.” About 15 percent said they were “starting to see 
some return.” And the largest group of respondents, 44 
percent, said they “believe it will eventually pay for itself.”

Find complete results of the survey by Collision Advice 
and CRASH at CrashNetwork.com/collisionadvice.

Satisfaction with investment in aluminum Percent Responses

OK – believe it will eventually pay for itself 44% 108

Not Good – concerned about recouping investment 25% 60

Good – starting to see some return on investment 15% 36

Great – clearly a smart investment 13% 31

Terrible – wish we didn’t go for it, at least when we did 4% 9

How satisfied are you with your return on investment (equipment, training, facility, fees) in OEM aluminum certification?

OK
Not Good

Good

Great

Terrible
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