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Why CustomerLink for CRM?
We offer the broadest selection of programs with the most flexibility and highest degree of customization in the industry. Communications
are delivered via mail, email, & voice messaging. Email reminders are FREE!

� Detailed monthly reporting showing program effectiveness
� A 20% return rate on your marketing efforts
� $250 average invoice for each returning customer
� $50 in revenue for every $1 invested
� A dedicated account manager to build a program specific to your business goals
� Real time access to your account information via WebLink

CustomerLink reminder programs help thousands of automotive service businesses like yours keep their valuable customers coming back
year after year. Call today to find out how we can help you.

How Far Would
You Go to Get
Customers In
For Service?

Leave Customer Communication to Us Instead!

Just in time for April’s Car Care
Month, the Automotive Service

Association (ASA) wants to
remind members of all of the
valuable resources that are avail-
able to them to share with their
customers and the public about
the importance of car care main-
tenance. The Be Car Care Aware
campaign stresses the benefits of
regular vehicle care, mainte-
nance and repair. The campaign
is designed to represent and
engage all segments of the after-
market industry. Taking place
each April and October, the cam-
paign is a great opportunity for
shops to capture the $60 billion
in annual unperformed vehicle
maintenance and speak as a sin-
gle, unified voice on behalf of
the industry.

Individuals and businesses

representing all levels of
the automotive after-
market industry are
encouraged to partici-
pate in the campaign. 

During the month
of April, shops across
the country will be
involved in a variety
of community proj-
ects to raise con-
sumer awareness of
vehicle maintenance. 

ASA offers a vari-
ety of materials to educate drivers
about vehicle maintenance. To get
a complete listing, please visit
ASA’s Online Store in the
Members Only section of the ASA
Web site at www.ASAshop.org.
Once you’re in the password-
protected section, click on “ASA
Online Store” to start browsing for

materials.
If your shop misses the oppor-

tunity to promote Car Care
Month in April, then you will
have another opportunity in
October. Start planning now to
educate consumers about vehicle
maintenance and get your market
share of annual unperformed
vehicle maintenance.

This and other brochures are availablethrough the ASA Online Store in theMembers Only Section of the ASA Website. Once you’re in the Online Store,click on “Collision Brochures” or“Mechanical Brochures” to startbrowsing through the array ofmaterials that ASA provides.

ASA Offers Variety of Consumer Brochures


